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IN THE CLAIMS 

Please delete claims 1-20. 

Please add the following new claims: 

1 . A method for enabling a remote user to preview a portion of a pre-recorded video 
product from a network web site containing pre-selected portions of different pre-recorded video 
products, using a computer, a computer display and a telecommunications link between the 
remote user's computer and the network web site, the method comprising the steps of: 

a) using the remote user's computer to establish a telecommunications link to 
the network web site wherein the network web site comprises (i) a central host seiver 
coupled to a communications network for retrieving and transmitting the pre-selected 
portion of the pre-recorded video product upon request by a remote user and (ii) a cental 
storage device for storing pre-selected portions of a plurality of different pre-recorded 
video products; 

b) transmitting user identification data from the remote user's computer to the 
central host server thereby allowing the central host server to identify and track the user's 
progress through the network web site; 

c) choosing at least one pre-selected portion of the pre-recorded video 
products from the central host server; 

d) receiving the chosen pre-selected portion of the pre-recorded products; and 

e) interactively previewing the received chosen pre-selected portion of the 
pre-recorded video product. 

2. The method of Claim 1 further comprising the step of rating the chosen pre- 
selected portion of the pre-recorded video products. 

3. The method of Claim 1 wherein the central memory device comprises a plurality 
of compact disc - read only memory (CD-ROMs). 
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4. The method of Claim 1 wherein central memory device comprises a RAID array 

drive. 



5. A method for enabling a remote user to preview a portion of a pre-recorded video 
product from a network web site containing pre-selected portions of different pre-recorded video 
products, using a computer, a computer display and a telecommxmications link between the 
remote user's computer and the network web site, the method comprising the steps of: 

a) using the remote user's computer to establish a telecommunications link to 
the network web site wherein the network web site comprises (i) a central host server 
coupled to a communications network for retrieving and transmitting the pre-selected 
portion of the pre-recorded video product upon request by a remote user and (ii) a central 
storage device for storing pre-selected portions of a plurality of different pre-recorded 
video products; 

b) transmitting user identification data from the remote user's computer to 
the central host server thereby allowing the central host server to identify and track the 
user's progress through the network web site; 

c) choosing at least one pre-selected portion of the pre-recorded video 
products wherein the portion of the pre-recorded product is identified by a product code; 

d) receiving the chosen pre-selected portion of the pre-recorded video 
products; and 

e) interactively previewing the received chosen pre-selected portion of the 
pre-recorded video product. 

6. A network web site for allowing a remote user to preview a pre-selected portion 
of a pre-recorded video product, using a computer, a computer display and a telecommunications 
link between the remote user's computer and the network web site, the network web site 
comprising: 

a) a central host server coupled to a communications network for retrieving 
and transmitting the pre-selected portion of the pre-recorded video product upon request 
by the remote user; 
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b) a central storage device for storing pre-selected portions of a plurality of 
different pre-recorded video products, the central storage device coupled to the central 
host server; 

c) identification (ID) means for recognizing a user ID which specifically 
identifies the user to the central host server; and 

d) control means for providing the user with interactive control over the 
preview of the pre-selected portion of the pre-recorded video products. 

7. The network web site of Claim 6 wherein the portions of the plurality of different 
pre-selected pre-recorded video products are identified and called fi:om the central storage device 
using unique product codes. 

8. The network web site of Claim 6 further comprising purchasing means for 
allowing the user to place an order for purchasing at least one video product. 

9. The network web site of Claim 6 further comprising a listing means for providing 
the user v^th dynamic lists of the pre-selected portions of the plurality of different pre-recorded 
video products that have been previewed the most. 

1 0. The network web site of Claim 6 further comprising a recording means for 
providing the user with a record of previous previews by the user. 

1 1 . The network web site of Claim 6 further comprising a ratings means for 
prompting the user for a rating of a particular one of the pre-selected portions of the plurality of 
different pre-recorded video products and storing the user's rating. 

12. The network web site of Claim 1 1 further comprising a first market research 
means for correlating the user rating with the user ID, for compiling market research data. 
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1 3 . The network web site of Claim 6 further comprising a second market research 
means for correlating the user ID with all previews performed by the user, for compiling market 
research data. 



14. A network web site for allowing a remote user to preview a pre-selected portion 
of a pre-recorded video product, using a computer, a computer display and a telecommunications 
link between the remote user's computer and the network web site, the network web site 
comprising: 

a) a central host server coupled to a commimications network for retrieving 
and transmitting the pre-selected portion of the pre-recorded video product upon request 
by a remote user; 

b) a central storage device for storing pre-selected portions of a plurality of 
different pre-recorded video products, the central storage device coupled to the central 
host server; 

c) identification (ID) means for recognizing a user ID which specifically 
identifies the user to the central host server; 

d) control means for providing the user with interactive control over preview 
of the pre-selected portion of the pre-recorded video products; and 

e) means coupled to the central host server for collecting demographic 
information regarding the user. 

15. The network web site of Claim 14 further comprising a ratings means for 
prompting the user for a user rating of a particular one of the pre-selected portions of the plurality 
of different pre-recorded video products and storing the rating. 

1 6. The network web site of Claim 1 5 further comprising first market research means 
for correlating the user rating with the user ID, for compiUng market research data. 



1 7. The network web site of Claim 14 further comprising a second market research 
means for correlating the user ID with all previews performed by the user, for compiling market 
research data. 
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18. The network web site of Claim 14 wherein the demographic information is 
selected from the group of information types consisting of age, sex, income, ethnicity, education 
level, marital status, hobbies, and occupation. 



Applicant respectfully requests that the above described amendments be made part of the 
official record in the present application and that they be considered by the Examiner. 

Applicant hereby includes one copy each of a "Declaration of Joshua Kaplan" and a 
"Supplemental Declaration of Joshua Kaplan" as submitted during the prosecution of the above- 
referenced prior non-provisional application. 



REMARKS 



Respectfully submitted, 
DERGOSITS & NOAH LLP 





Geoffrey T. Staniford 
Reg. No. 43,151 
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NETWORK APPARATUS AND METHOD FOR PREVIEW OF 
MUSIC PRODUCTS AND COMPILATION OF MARKET DATA 



This is a continuation-in-part of U.S. Patent Appln. No. 08/668,327 filed on 06/26/96 
5 which is a continuation of U.S. Patent Appln. No. 08/282,153 filed on 07/28/94, which is a 
continuation of U.S. Patent Appln. No. 08/035,661 filed on 03/23/93, which is a continuation of 
U.S. Patent Appln. No. 07/957,444 filed on 10/06/92, now U.S. Patent No. 5,237,157, which is a 
continuation of U.S. Patent Appln. No. 07/582,253 filed on 09/13/90. 



10 Field of the Invention 

This invention relates generally to user controlled preview of a plurality of different pre- 
recorded products. More particularly, this invention relates to the use of an on-line netw^ork web 
site for interactive preview of a portion of a pre-recorded product by the user. 

1 5 Background of the Invention 

The 1980s witnessed a tremendous rise in consumer demand for home entertainment 
products, particularly, the compact disc (CD) player. Wide consumer acceptance has been the 
result of more affordable ownership costs, superior fidelity (compared with LPs and cassettes) 
and remarkable ease-of-use. In the United States alone, total sales of CD players skyrocketed 

20 firom 1.2 million units in 1985 to over 17 million units in 1989 (over three times the growth rate 
of VCRs). CD players now represent one third of all new audio component sales with 
projections pointing to total U.S. sales topping 30 million players in the U.S. by 1991 -■ making 
the CD player the fasted growing consumer electronics product in the last twenty-five ye;ars. 

Despite the explosion of CD player sales, most consumers own very few CDs (studies 

25 indicate the average CD player owner posses only nine discs). In large part, this is due to the fact 
that when it comes to purchasing a specific compact disc, the consumer is faced with several 
constraints and dilemmas. For example, compact discs are roughly twice the retail price ($14- 
$16) of LPs and cassettes and as a result, consumers are more reluctant to explore new and/or 
unproven artists for fear of wasting money. Moreover, there is the issue of "selection stress," a 

30 common problem for the average music buyer who is confi-onted with an enormous catalogue 
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from which to choose and few mechanisms to assist her in evaluating these choices. This is 

exemplified by typical retail music stores which have developed the "superstore" format in 

which to promote its products. Unfortunately, the salespeople generally have not kept up with 

the sophistication of the market. Hence, consumers are at a clear disadvantage. Consumers often 
5 caimot sample or interact v^th the product while in the music store and they caimot return 

products they do not like. Therefore, although many consumers wish to build larger music 

collections, purchasing decisions are often risky and mistakes can be costly. 

At the artist level, the proliferation of new music markets, styles and tastes has caused the 

number of record labels to increase dramatically. The record industry has expanded from several 
10 major labels in the 1970s to more than 2,500 distributed and independent labels today. Each year 

more than 2,500 new artists are introduced into an already crowded market. 

Currently, label executives have no way to test market their respective acts or albums 

before dollars are committed to the production, promotion and distribution process. 

Furthermore, there is no current methodology to provide consumer exposure to a particular 
15 artist's work outside of radio and television or concert tours. Therefore, print media is heavily 

utilized by retail music stores to draw attention to new and old labels and special promotions. 

Music labels recognize this and consequently subsidized these efforts to promote their individual 

artists. 

The problem of consumer awareness is aggravated by the glut of records on the market 
20 which inhibits consumer exposure at the retail level and over the airways. Because each record 
label is responsible for the recruitment, development and promotion of their artists, some record 
companies have been compelled to establish marketing promotions where records are given away 
to promote awareness of certain acts. 

Labels managers have also acknowledged that because a greater investment of time, 
25 money and creativity is required to develop many of today's acts, they are more likely than ever 
to cut short promotion in order to cut their losses quickly on albums that don't show eairly signs 
of returning the investment. This strongly limits the potential for success because some artists 
require longer and more diverse promotion in order to succeed. 

In order to provide for greater consumer exposure to artist's works, a number of different 
30 inventions have been designed. For example, a music sampling device called PICS Previews has 
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been developed. Although it permits some in store sampling, its use is severely limited because 
its primary format is based on a particular hardware configiiration which is not easily modifiable. 

The PICS preview device incorporates a television screen with a large keypad covered 
with miniature album covers, and these are locked into a laser disk player. A master disk which 
5 holds a fixed number of videoclips - usually about 80 - is used as the source of music 
information. The consumer is permitted to view a video which represents a selection from the 
album. However, information from only those artists who have made a video and who are 
featured on the PICS preview system can be accessed. The consumer caimot make her own 
selection. The selections are not necessarily those that are in the store inventory. 

10 Another in-store device, known as the Personics System, provides users with the ability 

to make customized tapes firom selected music stored on the machines, A drawback ^^vith this 
device is that it is expensive to use and time consuming to operate. Furthermore, exposure to 
various artists is limited. Still further, the device is viewed by record production companies as 
cannibalistic. Therefore record production companies have been reluctant to permit new songs 

1 5 from their top artists to be presented on these devices. 

Perhaps the greatest advance in market exposure of a prerecorded product as of its 
issuance is U.S. Patent No. 5,237,157 (the '157 patent) to Kaplan, from which this application 
continues. The '157 patent is directed to a user-interactive multi-media based point-of-preview 
system. In particular, interactive digital music sampling kiosks are provided to the retfdl music 

20 industry. In essence, the listening booth of the 1950s has been rebom and through the 
application of software and hardware technology has been brought into the next century. 

Through the kiosk station which acts as a computer age "listening booth," the consumer, 
as a subscriber, is exposed to her potential pxjrchases by being offered the ability to preview 
music before purchasing selections at record stores. The guesswork is thereby taken out of music 

25 purchasing by allowing consumers to make more informed purchasing decisions comparable 
with those available for other consumer products. 

The kiosk station provides access to music products through the sampling of individual 
selections as discrete increments of information. This allows the subscriber to ma]ke more 
educated purchases. The kiosk station thereby dramatically changes the way in which consumers 

30 purchase music. This increases buying activity and improves overall customer satisfaction. 
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Moreover, the kiosk system stimulates sales gains for the record stores and provides record 
companies a cheaper and more effective promotional alternative which can sample consumer 
opinions at the point-of-sale level. 

The device described in the '157 patent utilizes a graphical interface software, a hi- 
5 resolution touchscreen monitor, and unprecedented storage capacity. Each system can offer the 
consumer the ability to preview selections from up to 25,000 albums, thus allowing more 
informed purchasing decisions by listening to songs on an album m a mode as uninhibited as 
using a telephone. The customer simply takes any music selection in the store display and 
approaches the kiosk. After scanning their user/subscriber card (free to the user and available at 
10 the store counter) across the UPC bar code reader, the customer scans their chosen audio 
selection. The touch screen monitor then displays an image of the album cover in full color with 
^ songs from the album. The user then simply touches the name of the desired song on the screen, 
'jf and, through the privacy of headphones, listens to a 30 second clip of the audio program. 
1;^ Additional options include full motion MTV videos or Rolling Stone record reviev/s. The 
,p 15 listening booth of the 1950s is effectively rebom and improved and through the application of 
'f^ software and hardware technology, brought into the 1990s. 

' ^ Because of the high level of software content, the device described in the '157 patent 

G remains flexible and dynamic. The interactive touchscreen can be programmed to accommodate 
III multiple applications running under one environment on one system. Touchscreen interface can 
20 be continually modified with additional features added over time. This encourages subscriber 
interest and permits a competitive advantage over competitors who have locked their design into 
predominately hardware based configurations with little value-added software content. 

The selection and input data from the subscriber is collected from each kiosk locsttion and 
is transmitted to a central database for analysis by the central processing unit. Through the 
25 central processing unit, the subscriber selection and subscriber profile data can be analyzed, 
packaged, and distributed as information products to the entire music mdustry as timely and 
focused market research. 

It was therefore an object of the '157 patent to provide a computer age "listening booth." 
Consumers would be offered the ability to preview music before purchasing selections at record 
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Stores. Preview and associated purchase data would be collected and stored to provide music 
industry market research data. 

Another object of the '157 patent was to take the "guesswork" out of music buying by 
allowing for more informed purchasing decisions comparable with what was previously 
5 available. The '157 patent allows for access to prerecorded products through sampling of 
individual selections and allow the consumer to make more educated purchases. This increases 
buying activity and improves overall customer satisfaction. 

While the '157 patent provides for a convenient and effective system for allowing a user 
to preview selected portions of a pre-recorded product, improvements may be incoiporated. 

10 What is needed is an improvement that allows for rapid and up-to-date changes in the pre- 
recorded product selections that are available to users located at multiple locations across the 
world. What is further needed is an improvement for providing convenient centralized 
reprogramming of the controlling software. What is still fiirther needed is an improvement that 
allows for access to the system by subscribers using pubUcly accessible kiosks or from private 

15 computers. What is further needed is an improvement that allows for purchasing over a network 
such as the internet. What is still further needed is an improvement that allows for relational 
previewing wherein musical works related to the user's selected work, is conveniently available 
to the user. 

20 Summary of the Invention 

The present invention provides for an improvement to the '157 patent by integrating a 
network web site as the source of the pre-recorded products and the controlling software. 

In a preferred embodiment, the present invention provides for a method for enabling a 
user to preview a portion of a pre-recorded music product from a network web site containing 

25 pre-selected portions of different pre-recorded music products, using a computer, a computer 
display and a telecommunications link, the method comprising the steps of: a) using the 
computer to establish a telecommunications link to the network web site wherein the network 
web site contains pre-selected portions of different pre-recorded music products; b) transmitting 
user identification data from the computer to the network web site thereby providing user access 

30 to the network web site; c) choosing at least one pre-selected portion of the pre-recorded music 
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products from the network web site; d) receiving the selected portion of the pre-recorded 
products; and e) interactively previewing the received chosen pre-selected portion of the pre- 
recorded music product. 

The preferred method may also comprise the step of rating the chosen pre-selected 
portion of the pre-recorded music products. Furthermore, it is contemplated that the computer 
and the display are housed v^thin a kiosk. The kiosk can further include a product code scanner 
coupled to the computer for allowing the user to scan a product code located on a product which 
the user desires to preview. 

The preferred method may also include a plurality of compact disc - read only memory 
(CD-ROMs) or a RAID array drive for storing the portions of pre-recorded products. 

The present invention also provides for a preferred network web site for allowing a 
remote user to preview a pre-selected portion of a pre-recorded music product, using a computer, 
a computer display and a telecommunications link, the network web site comprising: a) a 
processor for controlling the network web site; b) memory for storing pre-selected portions of a 
pliirality of different pre-recorded music products, the memory coupled to the processor; c) 
identification (ID) means for recognizing a user ID which specifically identifies the user to the 
network web site; d) reception means for receiving and processing a request from the user to 
transmit a pre-selected portion of at least one of the pre-recorded products back to the user; e) 
transmission means for transmitting the requested pre-selected portion to the user; f) control 
means for providing the user with interactive control over the transmission of the pre-selected 
portion of the pre-recorded music products. 

The preferred network web site also contemplates the portions of the plurality of different 
pre-selected pre-recorded music products being identified and called from the memory using 
unique product codes. The preferred network web site can further include a purchasing means 
for allowing the user to place an order for purchasing at least one of the portions of the pre- 
selected pre-recorded music products; a listing means for providing the user with dynamic lists of 
the pre-selected portions of the plurality of different pre-recorded music products that have been 
previewed the most; a recording means for providing the user v^th a record of previous previews 
by the user; a ratings means for prompting the user for a user rating of a particular one of the pre- 
selected portions of the plurality of different pre-recorded music products and storing the rating; 
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a first market research means for correlating the user rating with the user ID, for compiling 
market research data and a second market research means for correlating the user ID with all 
previews performed by the user, for compiling market research data; and a means for collecting 
demographic information regarding the user. It is further contemplated that the demographic 
5 information is selected from the group of informational types consisting of age, sex, income, 
ethnicity, education level, marital status, hobbies, and occupation. 

Brief Description of the Drawings 

Figure 1 is a perspective view of a typical apparatus used in the parent kiosk embodiment. 
10 Figure 2 is a block diagram showing the functions of devices which comprise the 

apparatus of the parent kiosk embodiment. 

Figure 3 is a view of a typical touchscreen software generated display interface used in 
the apparatus of the parent kiosk embodiment. 

Figure 4 is a different view of a typical touchscreen software generated display interface 
15 used in the apparatus of the parent kiosk embodiment, further having a point-of-purchase 
capacity. 

Figure 5 is a flow diagram of the possible paths accessible by a user of the original kiosk 
invention. 

Figure 6 is a flow diagram of the search engines used with the original kiosk invention, 
20 the kiosk-based network embodiment, and the network embodiment independent from a kiosk. 
Figure 7 is a block diagram of the hardware requirements for the network web site. 
Figure 8 is a flow diagram of the possible paths accessible by a user of the kiosk-based 
network embodiment. 

Figures 9-33 are screen shots of display screens that are accessible by a user in the kiosk- 
25 based network embodiment of the present invention. 

Figure 34 is a flow diagram of the possible paths accessible by a user in the network 
embodiment independent from a kiosk. 

Figures 35-57 are screen shots of display screens that are accessible by a user in the 
network embodiment of the present invention independent from a kiosk. 

30 
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Detailed Description of the Preferred Embodiment 

The Original Kiosk Embodiment 

Referring to FIG. 1 of the drawings, there is a kiosk station 10 shown embodying the 
principles of this invention. The kiosk station 10 utilizes a custom, graphical interface (not 
5 shown), proprietary software, a hi-resolution touchscreen monitor 20, and data storage capacity. 
Each kiosk station 10 is provided with data compression technology which is state-of-the-art. 
The data compression technology is available from Fredericks and Shoe (Chicago, Illinois). The 
core of the kiosk station 10 is this digital compression technology, coupled with the storage and 
playback design. An application specific integrated circuit (ASIC) chip serves in the data 
10 compression and decoding component of the kiosk station 10. This ASIC firmware is integrated 
onto a custom-designed board which delivers 24 bit graphics, ftill motion video digital signal 
processing and decompression of the audio information to the subscriber. The new combination 
of bus technology provides for a high resolution, high quality, user friendly subscriber interface 
at the kiosk station 10. 

15 On an ongoing basis, music CDs are identified for addition to the kiosk station 10 

storage. Once the audio samples are identified, the samples are encoded at the CD authoring 
station. Music CDs are digitized and encoded for storage on a CD ROM discs. The record 
jacket associated with each preview album is scanned and digitized. A Macintosh Sound Tool, 
which is a stereo direct-to-disc recording and playback system is used to process the digital 

20 signal to the CD. A Topiz CD Premaster/Encoding System or the like is used. In addition, 
manufacturers' UPC bar code data corresponding to the selected albums is copied and stored. 
The compression technology permits high capacity storage on CD ROM discs in the kiosk body 
50. Each kiosk station 10 can offer the subscriber the ability to preview selections from up to 
25,000 albums, thereby allowing more informed purchasing decisions by listening to songs on an 

25 album in a mode as uninhibited as using a telephone. Preview selections may be expjmded or 
changed by altering the data on the CD-ROM discs. The CD-ROM discs are stored in a CD 
automatic disc loader. For example, the Sony Auto Disc Loader CDK-006 can be used. This 
loader can house up to 60 CD ROM discs and is controlled by an external 8-bit microprocessor 
control system. When a subscriber scans an album and touches particular selections, the disc 

30 loader will automatically scan to the appropriate slot on the disk tray. An Apple Macintosh 
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platform is used with a CDSC which is like a CD-ROM drive capable of reading data and audio 
disks or the like. CD-ROM interface can be accomplished with a HyperCard or its equivalent. In 
addition, the database code will create a file for data collection each time a subscriber begins a 
preview session. This will identify a specific subscriber with the selections and ratings which 
5 were processed and the kiosk station. 

To excite the subscriber, and inspire her to pick up an album from the CD irack and 
preview it on the kiosk station, the retail store can also be provided with a library of CD ROM 
discs. For example, 600 minutes of top 200 song cuts can be offered on a single CD ROM disc. 
These discs can be played for an entire 10 hours period without changing. The length of the CD 

10 means that there is no recurring pattern or loop. Musical selections will vary from Rock, to Jazz, 
to Classical, etc. with widespread appeal. This CD ROM disc sampler will contain songs fi^om 
albums found on the kiosk station. In that way, a subscriber can become interested in a cut heard 
over the store's in-house sound system, approach the clerk and ask for the album or the artist 
responsible, and then proceed to pick out their selection. 

15 To use the invention, the subscriber takes any music selection in the store display and 

approaches the kiosk station 10. The subscriber is provided with an access card, similar to a 
credit card, which is used to activate the kiosk station 10. The system interface is based on a 
touchscreen 20 and activated by the access card which is passed over a UPC scanner. There is no 
keyboard to add to levels of confiision or intimidation. 

20 Each customer can complete a brief membership application which asks for basic 

demographic information, general music listening preferences and buying habits and an access 
card v^U then be generated for that subscriber. Each subscriber will have a bar code on their 
access card which will immediately identify them when beginning a session on the kiosk station 
10. The subscriber identification can be further interfaced with the music store cash register so 

25 that v^th each music purchase following CD preview, the transaction will be identified as a 
kiosk-related sale. 

A program similar to an airline fi"equent flyer club can be generated. The central database 
60 can maintain a library of subscribers v^th subscriber profile information and specific preview 
activity. In order to provide subscribers with an incentive to use the kiosk station 10 regularly, 
30 subscribers will earn bonus points for answering the rating questions after previevdng selections 
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at the kiosk station 10. Earned bonus points will also accumulate for kiosk-related purchases. 
Through a combination of rating and purchase bonus points, subscribers will become eligible for 
discounted and even free music sponsored by music industry participants. 

Subscribers may additionally be sent quarterly statements showing a list of albums 
5 previewed and kiosk-related purchases. Listings of new releases on the kiosk stations 10, as well 
as various promotions sponsored by recording labels and music stores, can be disseminated to the 
subscribers by generation of a news letter update. Subscriber mailing lists can be used to send 
additional promotional material. 

After scanning the access card across the bar code reader 30 which can use multiple 

10 mirrors to enhance the scan rate for a dense scan (such as the MS 700 manufactured by 
Metrologic of Camden, New Jersey), the subscriber scans the bar code of the CD chosen, and up 
on the touchscreen 20 appears the album cover in full color photographs along with songs from 
the album. The subscriber then touches the desired song at the desired location of the 
touchscreen 20 and through the headphones 40 listens to a 30 second clip. Additional options 

1 5 include full motion MTV videos or record reviews. 

The access card which is used to activate the kiosk station 10 can be used to monitor all 
subscriber activities and generate, for example, demographic information and market research. 

Referring now to FIG. 2 there is shown a block diagram demonstrating the apparatus 
including the storage and transmission to a centralized database 60 for analysis by the central 

20 processing unit 70. Each time a subscriber activates the kiosk at the scanner 50 to begin a 
session, a data file is created identifying the subscriber and generating a selection preview. 
Additional information in the form of responses to rating questions for the selected CD and 
purchase indications can also be captured in the data file. The centralized database 60 can poll 
each kiosk station 10 at all of the remote locations through a telecommunications link. The 

25 information gathered will be analyzed and packaged into market research products for 
distribution in the record industry and radio stations. 

FIG. 2. demonstrates that the selection choice and subscriber data can be transmitted via a 
public data network 80 for analysis by use of an Execution Information System (EIS) 90. Such 
systems provide the capabilities to analyze vast amounts of data and to convert this data into 

30 useful information on a real-time basis. EIS' s allow non-programmers access to large quantities 
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of data through an intuitive user interface. EIS's have buiU in tools which make modeling much 
easier than conventional spreadsheet or database software. The software and technical support of 
a major telecommunications and information network, such as Comshare, can be used. This EIS 
software operates in a distributed and portable environment. In addition, the EIS used will be 
5 supported on multiple platforms and operating systems. This provides for delivery of proprietary 
data and its analysis appropriate to the business needs of the record industry. A key attribute to 
most EIS systems is the provision for multidimensional data dimensions, which, in the music 
industry, may include unit sales, time periods, geographic markets, specific music categories, 
configuration breakdowns, and demographic profiles of the subscriber base. The capabilities of 
10 CD-ROM discs will allow for the periodic delivery of market research to the record industry on 
CD-ROM discs. 

FIGS. 3 and 4 show various software configured touchscreen display interfaces. Because 
the touchscreen display is matrix generated by software configuration, it is flexible and dynamic. 
The touchscreen display can be programmed to accommodate multiple applications running 
15 under one environment on one system as demonstrated in FIGS. 3 and 4. The software 
configuration provides for modifications with additional features added over time by software 
upgrades, 

FIG. 5 is a flow diagram of the possible paths accessible by a user of the original kiosk 
invention. The different blocks are rough illustrations of the different screens viewed by users 

20 and the arrows illustrate the possible paths the users can follow through the original kiosk 
system. In order to better explain the flow diagram, an example path will be discussed. 

A user starts at the idle screen 1 where she can touch the "start" section to begin. From 
there, the user is shown screen 2 where she is asked to select a category to search (i.e. new 
releases or radio station hits). If she selects "new releases" she is asked to scan her I-Station card 

25 subscriber card. This identifies her to the system. From there, she is shown screen 4 which 
illustrates the different music genres which can be searched (le, pop/dance or heavy metal). If a 
particular genre is selected, the user is shown screen 5 which illustrates the CD covers of the new 
releases in the chosen genre. After selecting a particular CD, the user is shown screen 6 which 
illustrates the CD cover and the tracks that can be previewed. After previewing a music sample, 

30 the user is shown screen 7 which requests a rating for that track. The user is then asked if she 
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wants a printed record of her preview at screen 8. Screen 9 then asks the user if she wants to 
preview another selection. If not, the user is shown screen 1 1 which thanks the user for her use. 
The system then returns to the idle screen 1 . 

FIG. 6 illustrates an overview of the different search engines used with the original kiosk 
5 invention, the kiosk-based network embodiment (described below), and the network embodiment 
independent from a kiosk (described below). As with the previous figure, an example path will 
be described which will provide an understanding of the program's logical flow. This example 
discusses the search engines involved in a classical music search. 

Starting at block 12, a user determines the initial search parameters (i.e, vocalist, 
10 composer, conductor). Depending on which parameter is chosen, the appropriate search engine 
is selected 13-18. Assixming the vocalist parameter 13 is selected, the vocalist list is provided to 
the user at block 19. The vocalist-by-composer search engine is then selected at block 2L The 
particular piece by the selected vocalist and composer is then selected at block 22. The particular 
N; album is then produced at block 23. Finally, the preview page is provided at block 24 wiiere the 
.J;; 1 5 user can preview the selected album. 

I: ^ A Preferred Networked Embodiment for Incorporation with the Kiosk-based System 
13 While it can be appreciated that the in-store kiosk described above provides for a large 

III selection of musical choices and a convenient access point for consumers, improvements can be 
20 made to increase the efficiency and capacity of the system. This embodiment provides for such 
improvements. 

The kiosk-based network embodiment of the present invention utilizes many of the basic 
kiosk features as discussed above with the use of a telecommunications link to establish a point- 
of-preview on-line web site. 

25 In the kiosk-based embodiment of the present invention, mass data storage capability is 

found at a central location, the web site, rather than at the kiosk itself Furthermore, the 
operating environment is controlled via software resident on the web site instead of within 
memory at each individual kiosk. Instead of incorporating the memory and central processing of 
the system within each kiosk, this embodiment of the present invention provides for each kiosk 

30 to merely serve as an access terminal to the web site. The web site server therefore provides for a 
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centralized location for storing the operating system software as well as data storage for the pre- 
selected portions of music products, associated artwork and text. As is conventional for ithis i;ype 
of architectxare, the web site server is able to service a plurality of kiosks across the country or 
across the world. Furthermore, by providing for a centralized storage and software point, 
5 updating the product data and software becomes a more efficient and cost effective process 
because the data and/or software need only be updated at the web site server instead of at each 
kiosk. 

FIG. 7 illustrates a block diagram of the hardware requirements for the preferred kiosk- 
based network (i.e. internet) embodiment of the present invention. While described here using 

10 particular hardware elements, those skilled in the art will recognize that modifications can be 
made without departing from the scope and spirit of the present invention. 

The preferred embodiment of the present invention incorporates an STI Silicon (Graphics 
Unix Server (Model Name: "Challenge L") 93 which controls the basic operations of the web 
site. Stored within the server is the Silicon Graphics operating system and an Oracle database 

15 which has been created to contain all of the data for presentation the users, including but not 
limited to, the number of tracks within each music CD, the names of the tracks, etc. 
Additionally, the server 93 runs the Netscape Commerce Server which provides the http protocol 
for generating a web page. Additionally, the server 93 utilizes a RealAudio server (Progressive 
Networks, Seattle, Washington) which streams the RealAudio data to the web site users through 

20 the network. This server 93 allows the user to play the audio selections directly from the web 
site on the kiosk. Additionally, the server 93 contains static HTML script files which are 
executed to provide users with the different web pages. In other words, the web pages are not 
stored and then merely displayed. Instead, the pages are dynamically generated whenever the 
web site user selects a page for viewing. In essence, these scripts tie the databases and their 

25 content together. 

A 60 gigabyte RAID array drive 95 provides storage of data for generating the CD 
artwork and the pre-selected and pre-recorded portions of the music products (ie., available 
audio samples) in two different formats, the "au" format and the "RealAudio" format. The "au" 
format requires that the user download the data to her location where she can play the audio 

30 sample. Web site user control of the audio sample playback (i.e. stop, play, seek, fast forward. 
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rewind, etc.) depends on the specific software the user uses to playback the audio sample once 
the sample is downloaded to the web site user's computer. The "RealAudio" data format allows 
the user to playback the audio sample directly from the web site without having to download the 
audio sample. The RealAudio server provides the web site user with control over playback of 
5 the audio sample. 

Within the web site server 93 is a network interface card (i.e. an ethemet c^ird) (not 
shown) which allows connectivity to outside users. This network interface card is provided with 
the STI Silicon Graphics Unix Server. The network card 94 is connected to a router 92 (SISCO, 
Model 2500, Redwood City, CA) which connects the server 93 to an intemet provider, 

10 In order for a web site user to use the kiosk-based network web site embodiment to 

preview music products, she must first identify herself to the network web site server. This 
identification allows the web site server to uniquely associate events during web site usaige, such 
as, for example, the user's searches, ratings and purchase requests, with a particixlar user. This 
information is very important for insuring that the correct purchase order is delivered to the right 

15 user. In addition, the user identification can also be used to gather accurate demographic 
information which can be correlated v^th events during web site usage, such as, for example, the 
user's ratings. 

The step of web site user identification to the web site server can be accomplished using a 
number of different known methods. It is not particularly critical which method is used. For 

20 example, the web site user can enter an identification (ID) name or number which is assigned by 
the web site server (or chosen by the user) upon completion of a membership application. 
Alternatively, a credit card number, phone number or address can be used to uniquely identify 
the web site user. These web site user IDs can be entered using a number of different methods. 
For example, using a keyboard or touchscreen display keyboard simulation to type in the web 

25 site user's name or number. A bar code reader can also be used to scan ID number from an ID 
card. Alternatively, the user identification can be automatically provided upon access (Le. sign- 
on or log-on) to the web site server either by the intemet service provider directly or by the local 
terminal. Each and every one of these different techniques of establishing a user ID v^th the web 
site server is considered to be within the scope of the present invention. 
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In the preferred kiosk-based network embodiment of the present invention, the user enters 
her unique identification in the form of the user's name and password in order to access the web 
site server. The first time a user gains access to the web site server, the user completes a 
membership appUcation which requests specific demographic information about the user (e,g. 
5 age, sex, etc.). The user is then able to select a password which will correspond with her name. 
The user's name is then assigned an 11 digit ID. Upon all subsequent accesses to the web site, 
the user's events will be linked with the information provided in the membership application. 
The web site server maintains a database of which pages are accessed by the user, which pre- 
selected portions of music products are downloaded, and what ratings the users give to particular 
10 samples. 

Once the user has identified herself and gained access to the web site server, she can then 
preview pre-selected portions of music products and enter purchase requests. FIGS. 9-33 
illustrate a sequence of screen displays from a preferred embodiment, the web site for 
incorporation with an in-store kiosk (the "HI Station"). This example is provided for illustrative 

15 purposes and is not intended to limit the present invention to these particular screen display 
layouts or the corresponding functions. It should be apparent to one skilled in the art that 
numerous layout designs and corresponding functions can be employed without departing from 
the scope and spirit of the present invention. 

In order to provide for a more user friendly environment at the in-store kiosk, a touch 

20 screen format is employed wherein different "hot zones" are established on the screen. Thus, by 
touching one of these hot zones, a user is able to execute particular functions (i.e, go to the next 
screen, select an album for preview, etc.) without the need for operation of a separate hardware 
peripheral device such as a mouse or trackball. However, other well known means for allowing a 
user to enter commands can also be incorporated (i.e. a keyboard, a scanner, a mouse, etc.). 

25 FIG. 8 illustrates a flow diagram of the possible paths accessible by a user of the kiosk- 

based network embodiment. This diagram is similar to FIG. 5 for the original kiosk invention. 

Starting at screen 31, a user is shown the main menu (see FIG. 10). From here, she can 
select any of the different choices (i.e. general search, new releases by genre. Top 10 ch^irt, etc.). 
If she chooses the new releases by genre, she is taken to screen 33 which illustrates the genre 

30 selections available. Depending on the user's selection from this screen 33, she can choose the 
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Top 10 chart by genre screen 36 or the Promotions by genre screen 35. Once she chooses a CD 
from either of these screens, she is taken to the Album Preview screen 37. From this screen 37 
she can preview any of the pre-selected and pre-recorded music products. If she previews one of 
the music products, she is asked at screen 39 to rate the previewed music product. Then 
5 depending on the availability of the selection, a printed record or order slip of the selection is 
provided. From there, the user can proceed through the web site again. This is accomplished by 
selecting one of the different paths 42-49 which returns the user to the corresponding branches 
from the original main menu screen 3 1 . 

It should be noted from this flow chart that regardless of which searching tool is used (ie, 

10 General Search, New Releases By Genre, Top 10 Charts By Genre), the user always ends up at 
the Album Preview screen 37, The different searching tools merely vary the manner in which the 
user gets to the Album Preview screen 37. 

Example screens of the kiosk-based network embodiment are now discussed in more 
detail. The start screen is illustrated in FIG. 9. This screen has two hot zones 200, and 220 

15 which provide the user with control over her direction of travel through the web site. Hot zone 
200 allows the user to travel back to the preceding screen and hot zone 220 allows a user to 
access the main menu. These hot zones are provided on each screen as the user travels through 
the web site. 

FIG, 10 illustrates the main menu screen which allows the user to access particular paths 
20 by selecting (le. touching) specific hot zones 201-208. Although a number of different paths can 
be incorporated, the preferred embodiment described here includes a "Promotions" path (hot 
zone 201), a "General Music Search" path (hot zone 202), a "Classical Music Search" path (hot 
zone 203), a "New Releases" path (hot zone 204), an "Intune magazine" path (hot zone 205), a 
Top 10 By Genre" path (hot zone 206), a "Top 25 In Store" path (hot zone 207) and a 
25 "Merchandise" (hot zone 208) path. These path names are self-explanatory. 

By choosing the "Promotions" path (hot zone 201), a user to taken to the "Promotions 
By Genre" screens shown in FIGS. 11 and 12 which allow the user to select particular musical 
genres (see hot zones 221-241) in which their target musical interests fall. Although not limited 
to any particular number or types of genres, the preferred embodiment of the present invention 
30 includes a "Pop/Dance" genre (hot zone 221), a "Rock/Alternative" genre (hot zone 222), a 
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"Heavy Metal" genre (hot zone 223), a "R& B Soul" genre (hot zone 224), a "Rap" genre (hot 
zone 225), a "Classical" genre (hot zone 226), a "Jazz" genre (hot zone 227), a "Movies/Shows" 
genre (hot zone 228), a "Country" genre (hot zone 229), a "New Age" genre (hot zone 230), a 
"World" genre (hot zone 231), a "Blues" genre (hot zone 232), a" Gospel/Religious" genre (hot 
5 zone 234), a "Vocalist" genre (hot zone 235), a "Spoken Word" genre (hot zone 236), a 
"Children's" genre (hot zone 237), a "Comedy/Novelty" genre (hot zone 238), a 
"Christmas/Seasonal" genre (hot zone 239), a "Reggae/Ska" genre (hot zone 240), and a "Latin" 
genre (hot zone 241) 

By selecting a particular genre, the user is able to access promotional albums or singles 
10 which fall within that genre. The hot zones 242 and 243 allow the user to quickly access the 
General Search and Classical Search paths without having to backtrack to the Main Menu screen 
shown in FIG. 10. It should be noted that these hot zones or similar hot zones may be located in 
the right margin of the screens which allow the user to quickly access specific paths without 
having to backtrack to preceding screens. The Up and Down arrows 244 and 245 on the right of 
15 the screen allow the user to scroll through the different genre selections. It should again be noted 
that identical Up and Down arrows are located on many if not all of the screens utilized in the 
preferred embodiment of the present invention. They perform the same operations on the 
different screens. 

By choosing the "General Search" path (i.e. hot zone 202 from FIG. 10 or hot z:one 242 
20 from FIGS. 11 & 12), a user is taken to the "General Search" screen shown in FIG. 13. This 
screen allows users to perform key word searches in different categories such of album genre 
(hot zone 246), artist genre (hot zone 247) and song title genre (hot zone 248). Because a touch 
screen is incorporated into this example embodiment, the user need only touch the appropriate 
letters on the keyboard 250 illustrated on the computer screen to enter her search terms. 
25 It should be noted that once a particular musical piece (i.e. song or album) is selected, the 

proper data corresponding to that selection must be called from memory including the 
appropriate CD wherein the musical samples are stored. Although these musical pieces can be 
identified by any identification scheme, the preferred embodiment incorporates the product code 
established by the manufacturer or distributor. This allows for convenient and efficient ordering 
30 of the musical pieces once a purchase order is submitted. Therefore, even though a user may 
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input an album or song title, the web site will translate that request into the corresponding 
product code in order to call the appropriate data. In the preferred embodiment, the audio 
samples are identified by the following designation: 

UPC_number.disk_number.track_number.format(au or RealAudio). 
5 FIG. 14 illustrates an "Album Preview" screen which can be accessed by different 

preceding screens {i,e. from the search screens, the promotions screens, etc.). The Album 
Preview screen allows the user to view the album cover 255, information about the album 256 
and a list of the song tracks that have been sampled 260-264. Portions of the sampled tracks 
260-264 can be selected for playback by the user. As an optional feature, the system can be 

10 programmed to provide interactive control of the song playback wherein the user can control the 
speed of the playback, pause the playback, repeat a specific portion, skip to the next portion, etc. 
Also illustrated are back and forth arrows 265 which allow the user to select between any of the 
five disks included in the selection (i.e. Beatles Anthology), 

Also illustrated in the left margin of FIG. 14 are hot zones for a "Track List" 257 which 

15 allows the user to view a complete list of the tracks on the illustrated album 255, a hot zone for 
"Related Albums" 258 which allows the user to sample albums related to the currently selected 
album, and a hot zone for "New Genre Releases" 259. In the lower left comer of the screen is a 
"Featured Album" hot zone 266 which allows the user to quickly access a "Featured Album" 
which may be pre-selected or randomly chosen by the system. 

20 FIG. 15 provides a list of the album tracks which can be accessed by selecting the hot 

zone "Track List" hot zone 257 illustrated in the preceding screen. Those tracks that have been 
sampled 267-271 are underlined. By selecting any of these highlighted tracks, a user is able to 
listen to that sample. 

FIG. 16 illustrates the complete track list from the album illustrated in FIG. 14. By 
25 scroUing with the Up and Down buttons 253 and 254 until the desired work is highlighted, the 
user can access the work and related information (i.e. information on which album the song is 
located). If the first element "Free As A Bird" 251 is selected, that selection is provided. 

FIG. 17 provides cover illustrations of related albums 272-283 that can be accessed by 
selecting the "Related Albums" hot zone 258 shown in FIG. 14. The albums identified by the 
30 web site as related albums are determined by administrators of the web site server. When a new 
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song or album is stored in the system storage, the administrator determines which albums will be 
accessed when the related albums fimction is accessed. The parameters used in determining 
which albums will be designated as a "related album'' include, for example, other albums with 
the same artist. Once a related album list is generated, that list is linked with the new song or 
5 album. When a web site user selects the related albums feature, a script is executed which 
locates the appropriate related albums list and provides the web site user with access to the 
related albums on the list. 

FIG. 18 illustrates the "Rock Altemative" screen which provides album covers 284-295 
of altemative rock performers. This screen can be accessed, for example, by selecting the rock 

10 altemative hot zone 222 shown in FIG. 1 1 . 

According to the preferred embodiment of the present invention, once a user has 
previewed an album or a particular track from an album, the network web site prompts her for a 
rating of the selection. FIG. 19 illustrates a "Sample Ratings" screen wherein the user is 
provided with an image of the album or track 400 he or she has just previewed, and a five scale 

15 rating system 401-405. The system maintains the ratings in a database and correlates the ratings 
information with the user's ID and demographic information (e.g,, age, sex, geographic location, 
etc.). These ratings and corresponding demographic information can be sold to music companies 
in the form of reports for market research. The format of the reports can be customized 
depending on the parameters chosen. It is a simple procedure to gather information from a 

20 database using particular parameters. 

Following a user's preview of a selected album or track, FIG. 20 allows the user to 
receive a printed record of their preview ("Yes": hot zone 406, "No": hot zone 407). For 
example, the printed record can include the title of the album, the included tracks and tlie rating 
given by the user. 

25 FIG. 21 illustrates the initial screen for conducting a classical music search. The screen 

illustrates six hot zones 408-413 which allow a user to perform searches in particidar classical 
music categories (ie. paths). Although not limited to particular types or a particular number of 
categories, the preferred embodiment of the present invention includes a "Composer" category 
(hot zone 408), a "Conductor" category (hot zone 409), an "Instrumentalist" category (hot zone 
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410), a "Vocalist" category (hot zone 411), an "Ensemble" category (hot zone 412) and a 
"Collection" category (hot zone 413). These path names are self-explanatory. 

FIGS. 22-27 illustrate search screens for the different classical categories. For Example, 
Figure 22 illustrates a search screen for the Composer category (hot zone 408 from FIG. 21) The 
5 user uses the simulated key pad 419 to enter the search terms for their composer search which 
appears in the "Search String Field" 418. The results of the search are listed as "Search Results" 
414-417. The user can use the arrows 419 and 420 to scroll through the search results in order to 
select a particular result for preview. The search screens illustrated in Figures 23-27 operate 
similarly. 

10 FIGS. 28-29 illustrate the "New Releases By Genre" screen which allows a user to 

preview selected new releases v^thin a particular genre. Although the particular types or number 
of genre can vary, the genres included in the preferred embodiment of the present invention 421- 
441 are the same genres 221-241 included in the "Promotions By Genre" screen illustrated in 
FIGS. 11-12. FIG. 30 allows a user to browse through different magazines. Here, the Intune 

15 magazine 442 is available for viewing. 

FIGS. 31-32 illustrate the "Top Ten By Genre" screen which allows the user to view the 
top ten singles or albums within a particular genre. Although the particular types or number of 
genre can vary, the genres included in the preferred embodiment of the present invention 443- 
463 are the same genres 421-441 included in the "New Releases By Genre" screen illustrated in 

20 FIGS. 28-29. 

A imique feature of the present invention is that the creation of the "Top ^" lists 

described above and below, is dynamic. In other words, the web site dynamically determines the 
"Top 10 or 25" albums or selections (for example) depending on the number of users that access 
the particular selection. This is as opposed to using a published top 10 or 25 list provided by 
25 Billboard Magazine for example. Each time an album or selection is selected by a web site user 
for preview, a counter for that album or selection is incremented. The counters with the highest 

counts are then located whenever a web site user selects a "Top " list for preview. The albums 

or selections corresponding to those top counters are then provided to the web site user. A more 
accurate and up-to-date "Top ^" list is therefore provided to the web site user. 
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FIG, 33 illustrates the "Top 25" screen which shows the covers of the top twetity-five 
albums 464-475. Again, as with all of the previous screens, the user is able to select a p^irticular 
album for preview by merely touching the album cover which is programmed as a hot zone. 

An alternate embodiment of the present kiosk-based network invention incorporates the 
5 bar code reader feature of the original kiosk invention. This allows the web site user to quickly 
and conveniently access a particular album or song without having to manually type in the 
selection's title. The bar code reader reads the UPC code on an album and searches for the stored 
data which corresponds to that UPC code. That information can include an albxim cover, track 
list, and pre-selected and pre-recorded music samples. 

10 

Network Embodiment for Use Independent from a Kiosk 

An alternate embodiment of the present invention provides for a network embodiment 

independent from a kiosk. A home-based computer system is therefore capable of providing a 

web site user with private access to the web site server. It should be noted that the same 
15 hardware and much of the operating software described above with regard to the kiosk-based 

invention are appUcable here. 

Figure 34 is a flow diagram of the possible paths accessible by a user in the network 

embodiment independent from a kiosk. This figure is similar in logic to FIGS. 5 and 8. 

Starting at the outside store front {see FIG. 35), a user is asked to enter as a member or a 
20 visitor. If she wants to enter to the web server as a member, she is asked to enter her name and 

password, at screen 52. This provides her with access to the virtual store lobby {see FIG. 38). 

From the lobby, the user can view the Top 25 albums screen 504 {see FIGS. 43-45). From there, 

the user can view a list of recommendations based upon certain albums in the Top 25 list or she 

can directly preview an album in the top 25 list at the preview page screen 506. From the 
25 preview page screen 506 {see, for example, FIG. 53) the user can sample one of the pre-selected 

pre-recorded tracks from the album at points 507 or 508 in the flow diagram. The details of 

these particular fimctions will be described in more detail below. 

FIGS. 35-57 illustrate a sequence of screen shots from a preferred embodiment of a 

network web site ("World Wide Music") for use independent from a kiosk. It should be 
30 appreciated that while described here utilizing these screen shots, a wide variety of different 
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screens and operations can be incorporated without departing from the scope of this invention. It 
should also be appreciated that network web sites and servers and their operation are widely 
known and understood in the art. Consequently, the following discussion will provide only a 
brief discussion of the operational mechanics. 

FIG. 34 illustrates the initial screen which appears upon access to the web site server. 
The screen provides an image of a virtual retail music establishment (music store) from the 
outside as a web site user approaches the establishment. There are two hot zones on the screen 
300 and 302, which allow the web site user to access the virtual music store as a "member" or as 
a "visitor" by simply selecting one of the choices. Both members and visitors have complete 
access to the web site server. Also, each user must enter a unique ID in order to gain access. 
The difference is that membership requires that the web site user provide the web site server with 
demographic information. In exchange for this information, the web site user will be able to t^e 
advantage of better prices when purchasing particular albums. 

As with the kiosk-based network embodiment, a web site user must identify herself to the 
web site server. This identification allows the web site server to uniquely associate events during 
web site usage, such as, for example, the user's searches, ratings and purchase requests, with a 
particular user. This information is very important for insuring that the correct purchase order is 
delivered to the right user. In addition, the user identification can also be used gather accurate 
demographic information which events during web site usage, such as, for example, the user's 
ratings. 

FIGS. 36-37 illustrate a sample membership application which requests identification 
information about the user as well as demographic information. Use of this information will be 
discussed in more detail below. 

FIG. 38 illustrates the lobby of the virtual retail music store with hot zones for providing 
web site users with quick and easy access to various departments of the store and the ability to 
engage various options. Hot zones 304 and 306 allow web site users to access the stores 
information center and store directory. The information center 304, illustrated in FIG. 39, 
provides the web site user with the ability to access particular features of the web site, such as the 
"Store Directory" (hot zone 327), "Preview History" (hot zone 328) which allows the web site 
user to preview her previous music selections, the "Recommendations" feature (hot zone 329) 
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which allows the web site user to view recommendations on particular musical works. It is 
contemplated that the web server can create a profile of the web site user to determine works that 
will interested the user. This feature can combine the prior selections and ratings of the web site 
user and combine this information with the web site user's demographic information to 
5 determine other albums that may be of interest to the web site user. The "Membership^' feature 
(hot zone 330) allows the web site user to become a member of the World Wide Music system. 
The "CD mail" feature (hot zone 331) sends the user e-mail on events or products of interest 
based upon the user's prior previews. For example, the CDmail feature can provide the user \vith 
an e-mail notifying her that a new Madorma album has just been released and can be sampled on 
10 the web site. 

FIG. 40 illustrates the "Store Directory" accessible by selecting hot zone 327. This 
directory includes the different music departments within the virtual retail store divided by 
musical genre. A web site user can visit (i.e., access) any of these departments by selecting one 
of the genres 332 shown on the screen. Also illustrated in this screen are five hot zones 334-338 

15 which allow provide the web site user with quick access to specific departments. For example, 
hot zone 334 allows the web site user to go back to the lobby, hot zone 335 allows the web site 
user to perform a music search, hot zone 336 allows the web site user to visit the information 
center which provides the web site user with information about the World Wide Music virtual 
retail store, hot zone 337 allows the web site user to see what she has in her shopping basket and 

20 hot zone 338 provides the web site user with information on ordering specific products. It should 
be noted that each of the different hot zones illustrated in the lobby of FIG. 38 can be provided at 
the bottom of the web site screens similarly to hot zones 334-338. 

FIG. 41 illustrates the "Pop/Dance" department which can be accessed by selecting the 
"Pop/Dance" genre illustrated in FIG. 40. This department is similar to the main lobby 

25 illustrated in FIG. 38 with similar hot zones except that here, the different features relate to the 
pop/dance genre. For example, the "Top 10" hot zone 339 will provide the web site user with a 
list of the top ten pop/dance tracks. Similarly, selecting the "Music Search" hot zone 340 will 
allow the web site user to perform a search of only pop/dance works. 
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FIG. 42 illustrates the "Preview History" screen accessible by selecting hot zone 328 
from FIG. 39. Here, a list of the musical selections previewed by the web site user is provided 
including the rating given by the web site user. 

Referring back to FIG. 38, hot zone, 308 provides access to the "Top 25" albums or songs 
5 on a certain music chart. FIGS. 43-45 illustrate a sample Top 25 screen illustrating album covers 
of the top 25 albums. 

Referring back to FIG. 38, hot zone 310 provides access to the "Merchandise" department 
providing merchandise which the web site user can purchase. Hot zone 312 provides access to 
the "Music Search" feature of the web site illustrated in FIGS. 46-50. This allows web site users 

10 to search for a particular musical work using a number of different formats. 

FIG. 46 illustrates the starting music search screen wherein a web site user is able to 
search the different categories generally or by a specific genre such as classical music. The web 
site user can select a general search (hot zone 341) which will take her to the general search 
screen illustrated in FIG. 47. Here a web site user can perform a key word search. For example, 

15 the web site user can select a search by artist name (hot zone 343), album name (hot zone 344) or 
song title (hot zone 345) and then enter the search terms in the "Search For" field 346. 

It should be noted that, as described above for the kiosk-based network embodiment, 
once a particular musical piece (i.e. song or albxim) is selected, the proper data corresponding to 
that selection must be called from memory. Although these musical pieces can be identified by 

20 any identification scheme, the preferred embodiment incorporates the product code established 
by the manufacturer or distributor. This allows for convenient and efficient ordering of the 
musical pieces once a purchase order is submitted. Therefore, even though a user may input an 
album or song title, the web site will translate that request into the corresponding product code in 
order to call the appropriate data. 

25 If a user decides to search the "Classical" genre, the classical search screen illuslxated in 

FIG. 48 will be provided. This screen prompts the user to select particular search par;ameters. 
For example, the user can search by "Composer" (hot zone 347), "Conductor" (hot zone 348). 
"Ensemble" (hot zone 349), "Instrumentalist" (hot zone 350), "VocaUst" (hot zone 351) and 
"Collections" (hot zone 352). Once the user has selected a particular parameter (Le. Composer), 

30 the corresponding search screen (ie. see FIG. 49 for the Composer search screen) allows her to 
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search by key word by entering the key terms in the "Search For" field 353 and selecting 
"Submit Search" (hot zone 354). 

FIG. 50 illustrates the different collections categories within which the user can perform 
her search. 

5 Referring back to FIG. 38, hot zone 330 allows a user to view particular magazines. FIG. 

51 illustrates covers of magazines 550-552 (i.e.. Virtual City and Wired) which can be viewed. 

Referring back to FIG. 38, hot zone 316 allows a user to view new music releases. For 
example^ FIG. 52 illustrates a sample new release screen for the rock/altemative genre. Of 
course, from this screen a user is able to click on any of the albvuns (hot zones 355-366) to view 
10 specific information about the particular album and to sample portions of selected tracks from 
that album. 

Referring back to FIG. 38, hot zones 320-326 illustrate featured albums which can be 
previewed by the user. For example, FIG. 53 illustrates an album preview screen for the ''Beatles 
Anthology 1" album which provides an image of the album cover (hot zone 367), information on 
15 the album (hot zone 368), the price of the album (hot zone 375), selected tracks which may be 
sampled (hot zones 369-373), the disk being previewed (hot zone 374) and a request that the user 
rate the album (hot zone 377). Hot zone 376 allows the user to include this album in her 
shopping basket for use in purchasing selected items. 

Next to each track pre-recorded track title are two hot zones 378 and 379, Hot zone 378 
20 allows the user to download the music sample for playback by the user. Hot zone 379 allows the 
user to use the RealAudio 2.0 player to directly sample the musical recording. 

FIG. 54 illustrates the track list for the album illustrated in FIG. 53. This screen allows 
the user to view the entire track list for particular albums including those tracks that have not 
been sampled. It should be noted that illustrated here, those tracks that have been sampled are 
25 underlined. 

Referring back to FIG. 38, hot zone 3 14 allows a user to view her shopping basket wMch 
contains items he or she has selected for purchase. Selecting this hot zone takes the user to FIG. 
55 which itemizes the contents of the user's shipping basket including a running total of the 
selected items. FIG. 56 illustrates an order form which prompts the user for information 
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regarding where and how the selected items should be shipped. FIG. 57 allows the user to select 
a particular credit payment method (le, , Visa or MasterCard). 

Video Rental Embodiment 

5 An altemate preferred embodiment contemplates the incorporation of the present 

invention with videos for aiding video renters. It is further contemplated that this etltemate 
preferred embodiment incorporate both the network and stand-alone kiosk embodiments 
described above. In this embodiment, the system allows users to choose from a bank of different 
movie clips (Le. movie trailers) in order to assist them in making their rental selections. 

10 A common problem among many video renters is that they are faced with a wide 

selection of movies about which they do not have much information. While they may be familiar 
with many of the big name movies, or recently released movies, some of the more obscure 
movies may be completely unknown. For this reason, many of these movies may go imrented 
because of fear by the customer of renting a movie they v^U not like. In fact, the only practical 

1 5 source of information the customer has access to regarding these movies is what is written on the 
video box cover. What is therefore needed is a method for providing customers with access to a 
preview of the movie so that they can make a more informed decision as to whether they will 
enjoy a particular movie. 

The present invention satisfies this need by providing for a bank of movie previews and 

20 possible critical reviews that the customer can view in much the same maimer as music 
recordings as discussed above. The customer can select a particular video box cover and access 
the point-of-preview web site in order to view a preview of the particular movie. By scanning 
the box cover (ie, the box cover's bar code) or typing the movie title into the system, the 
customer can view a short preview (i.e. film trailer) of the movie. If the customer likes the 

25 preview, the system can also be programmed to provide the customer with other simikir movie 
titles which may be of interest to the customer. 

Alternatively, if a customer does not have a particular movie in mind, he or she may input 
movie categories such as "Action," "Drama" or "Comedy." This will allow the customer to 
narrow her selections to only those movies within a specific category. Further query limitations 

30 can include movies including particular actors, directors or producers. This allows customers to 
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further narrow the focus of their search based upon the type of movie they may be interested in. 
Once the customer has narrowed her choices, he or she can preview the selected choices. 

It should be noted that while the present invention has been described in detail by way of 

illustration and example for purposes of clarity of understanding, it will be understood by those 

skilled in the art that certain changes and modifications may be made to the above-described 

embodiments without departing from the spirit of the invention and scope of the appended 

claims. 
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What is claimed is: 

5 LA method for enabUng a user to preview a portion of a pre-recorded music 

product from a network web site containing pre-selected portions of different pre-recorded music 
products, using a computer, a computer display and a telecommunications link, the method 
comprising the steps of: 

a) using the computer to establish a telecommunications link to the network 
10 web site wherein the network web site contains pre-selected portions of different pre- 
recorded music products; 

b) transmitting user identification data from the computer to the network web 
site thereby providing user access to the network web site; 

c) choosing at least one pre-selected portion of the pre-recorded music 
1 5 products from the network web site; 

d) receiving the selected portion of the pre-recorded products; and 

e) interactively previewing the received chosen pre-selected portion of the 
pre-recorded music product, 

20 2. The method of Claim 1 fiirther comprising the step of rating the chosen pre- 

selected portion of the pre-recorded music products. 

3. The method of Claim 1 wherein the computer and the display are housed w^ithin a 

kiosk. 

25 

4. The method of Claim 3 wherein the kiosk fijrther comprises a product code 
scanner coupled to the computer for allowing the user to scan a product code located on a 
product which the user desires to preview. 



28 



PATENT 

Attorney Docket No.: 106.36 

5. The method of Claim 1 wherein the portions of pre-recorded products are stored 
in a plurality of compact disc - read only memory (CD-ROMs). 

6. The method of Claim 1 wherein the portions of pre-recorded products are stored 
in a RAID array drive, 

7. A method for enabling a user to preview a portion of a pre-recorded music 
product from a network web site containmg pre-selected portions of different pre-recorded music 
products, using a computer, a computer display and a telecommunications link, the method 
comprising the steps of: 

a) using the computer to establish a telecommunications link to the network 
web site wherein the network web site contains pre-selected portions of different pre- 
recorded music products; 

b) transmitting user identification data from the computer to the network 
web site thereby providing user access to the network web site; 

c) choosing at least one pre-selected portion of the pre-recorded music 
products wherein the portion of the pre-recorded product is identified by a product code; 

d) receiving the chosen pre-selected portion of the pre-recorded music 

products; and 

e) interactively previewing the received chosen pre-selected portion of the 
pre-recorded music product. 

8. A network web site for allowing a remote user to preview a pre-selected portion 
of a pre-recorded music product, using a computer, a computer display and a telecommunications 
link, the network web site comprising: 

a) a processor for controlling the network web site; 

b) memory for storing pre-selected portions of a plurality of different pre- 
recorded music products, the memory coupled to the processor; 

c) identification (ID) means for recognizing a user ID which specifically 
identifies the user to the network web site; 
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d) reception means for receiving and processing a request from the user to 
transmit a pre-selected portion of at least one of the pre-recorded products back to the 
user; 

e) transmission means for transmitting the requested pre-selected portion to 
5 the user; 

f) control means for providing the user with interactive control over the 
transmission of the pre-selected portion of the pre-recorded music products. 

9. The network web site of Claim 8 wherein the portions of the plurality of different 
10 pre-selected pre-recorded music products are identified and called from the memory using unique 

product codes. 

10. The network web site of Claim 8 fiirther comprising purchasing means for 
allowing the user to place an order for purchasing at least one of the portions of the pre-selected 

1 5 pre-recorded music products. 

1 1 . The network web site of Claim 8 further comprising a listing means for providing 
the user with dynamic lists of the pre-selected portions of the plurality of different pre-recorded 
music products that have been previewed the most. 

20 

12. The network web site of Claim 8 fiirther comprising a recording means for 
providing the user with a record of previous previews by the user. 

13. The network web site of Claim 8 further comprising a ratings means for 

25 prompting the user for a user rating of a particular one of the pre-selected portions of the plurality 
of different pre-recorded music products and storing the rating. 

14. The network web site of Claim 13 fiirther comprising a first market research 
means for correlating the user rating with the user ID, for compiling market research data. 

30 
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15. The network web site of Claim 8 fiirther comprising a second market research 
means for correlating the user ID with all previews performed by the user, for compiling market 
research data. 

5 1 6. A network web site for allowing a remote user to preview a pre-selected portion 

of a pre-recorded music product, using a computer, a computer display and a telecommunications 
link, the network web site comprising: 

a) a processor for controlling the network web site; 

b) memory for storing pre-selected portions of a plurality of different pre- 
1 0 recorded music products, the memory coupled to the processor; 

c) identification (ID) means for recognizing a user ID which specifically 
identifies the user to the processor; 

d) reception means for receiving and processing a request fi:om the user to 
transmit a pre-selected portion of at least one of the pre-recorded music products back to 

1 5 the user; 

e) transmission means for transmitting the requested pre-selected portion to 
the user; 

f) control means for providing the user with interactive control over the 
transmission of the pre-selected portion of the pre-recorded music products; and 

20 g) means for collecting demographic information regarding the user. 

17e The network web site of Claim 16 further comprising a ratings means for 
prompting the user for a user rating of a particular one of the pre-selected portions of the plurality 
of different pre-recorded music products and storing the rating. 

25 

18. The network web site of Claim 17 further comprising first market research means 
for correlating the user rating with the user ID, for compiling market research data. 



31 



PATENT 

Attorney Docket No.: 106.36 

19. The network web site of Claim 16 further comprising a second market research 
means for correlating the user ID with all previews performed by the user, for compiling market 
research data. 

20. The network web site of Claim 16 wherein the demographic information is 
selected from the group of information types consisting of age, sex, income, ethnicity, education 
level, marital status, hobbies, and occupation. 
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ABSTRACT 

A system for on-line user-interactive multimedia based point-of-preview. The system 
provides for a network web site and accompanying software and hardware for allowing users to 
access the web site over a network such as the intemet via a computer. The user is uniquely 
identified to the web site server through an identification name or number. The hiirdware 
associated with the web site includes storage of discrete increments of pre-selected portions of 
music products for user selection and preview. After user selection, a programmable data 
processor selects the particular pre-recorded music product from data storage and then transmits 
that chosen music product over the network to the user for preview. Subscriber selection and 
profile data (i,e. demographic information) can optionally be collected and stored to develop 
market research data. Since the system provides for multiple embodiments, the system 
contemplates previewing of audio programs such as music on compact discs, video programs 
such as movies and text fi-om books and other written documents. Furthermore, it is 
contemplated that the network web site can be accessed from a publicly accessible kiosk, 
available, e,g, at a retail store location, or from a desk top computer. 
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1 NEWTOPICSl SEARCH THE WEBl WEB DIRECTORYl NEWSGROUPSi 




[ Members ] [ Visitors ] 



Select Visitors to come on in and check us out for the first time, or Members if you've already 
got a username and password. 

This site is best viewed using Netscape 1.1 or Microsoft Internet Explorer 2.0. 

Hearing Is Believing At World Wide Music! 

It's happened to everyone. A friend recommends a new album to you, tells you that you'll love it, 
How do you know if he's right? You hear a great song on the radio - but how can you tell if the 
rest of the album is any good? 

You wouldn't buy shoes without trying them on first. You wouldn't buy a car without test driving 
it. Now you can "try on" your music, too. 

At World Wide Music, you can listen to up to five tracks of 30-second sound samples from each 
of over 40,000 albums - more than 200,000 sound samples In all! If you like what you hear, 
you can order right here for quick delivery to your home. 
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World Wide Music 




Update Your World Wide Music Ciub l\/lembership Information 

You can just change your username and a password if you want. 
All your information is kept completely confidential. 



First Name: Joshua 



Last Name: Kaplan 



E-mail Address: 



Zip Code: 94107 



josh@jntouchgroup.com 



Date of Birth (MM/DDA^Y) [07/20/1961 



Marital Status: O Single ©Married 
Gender: O Male O Female 

Highest level of education you've completed: [Some College 



Which best describes your ethnic or racial background: White/Caucasian 



Approximate annual household income (in US $) (optional) : $100,000 or more 



Credit cards you use: 

□ VISA □ Mastercard □ Discover □ American Express □ Other 
Computers you use: 

[HI Mac-OS based □ Windows based □ DOS based □ UNIX based □ OS/2 based □ Other 
Online services you use: 

[H]Thelnternetn"heWeb □ America Online □ CompuServe □ Prodigy □ Other 

□ Microsoft Network □ Genie □ Delphi □ Other 

Slowest speed at which you often connect to the Web: 



28,800 baud 



Video games machines you use: 

□ Sega □ Nintendo □SDO □ Sony Playstation □Atari □Other 
Hobbies/Interests (pick a few): 

□ Cars □ Movies □Sports □Books □Magazines □Business/Financial 
SThe Web/The Internet 



□ Video Games/CD-ROMs Software 



User Name you would like to use: | Josh 
Password you would like to use:|^ 
Please enter your password again: 
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[ Info Center ] [ Store Director y] [To p 25 Charts ] [ Mailbox ] [ Merchandise ] 
[ Music Search ] [ Magazines ] [ Shopping Basket ] [ New Releases ] [ On Sale] 



Instantaneous music sampling is now available using the RealAudio 2.0 player 
from Progressive Netwirks and a 28.8 Kbps or faster Internet conn ection^ 

Try the four preview posters above. Just look for this icon:^ 



U28.E) 
-y- 



For your listening pleasure, World Wide Music proudly presents: 

The World's Largest Online Music Sampling Site 

At World Wide Music, we let you try out an album before you buy it. Not just the top 1 00.. .not 
just what we think you should listen to. What you want to hear. We have over 200,000 music 
samples from over 40,000 albums. In fact, if you could listen to every sample we have back-to- 
back, 24 hours a day, 7 days a week, it would still take you over two months to hear everything! 
(Warning: World Wide Music recommends consulting your physician before attempting this.) 
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Store Preview 
Directory Histtory Recommendations Membersliip CD Mail 




Store Directory 

Tliis allows you to go to any of the 21 musical Genre Departments, to see music in a particular 



genre. 



Preview History 



There are two types of people in this world, rewinds: those who like to relive their past 
experiences, and fonwards: those who would rather die than repeat themselves. Whatever 
camp you fall in, you'll appreciate being able to access your personal music sampling histor/. 
Rewinds: click on the albums in your list to go back and listen to them again. Fast forwards: 
check you list before you make a selection to make sure you haven't already heard the album. 
Preview Histor y: one feature that satisfies two totally opposite kinds of people. 

Recommendations 

So you've stumbeled upon a band that rocks your world. The lyrics, the music, the rhythm - 
you're convinced all of it was written for you. Drunk with delight at your discovery that you're 
not alone in this crazy world, you start searching frantically for anything else out there that 
feels even remotely similar. You could pore over our 45,000 albums yourself, but you're 
smarter than that. You just go to your personal Recommendations and check out what awaits 
you. Before you know it, you've increased your musical vocabulary by tenfold and opened the 
door to a life of greater fulfillment. 
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FORWARD X iHOMEl |RELOAD| |IMAGES| [0PEN| |PRINT| [FINDI [frOP 



URL http://www.worldwidemusic.com 



NEWSl iNEWTOPICSl [SEARCH THEWEB] |WEB DIRECTQRYI [NEWSGROUF^ 




World Wide Music 



Classical 

Collections Search 




Collections 



Select a collections category 



Ballet & Dance Music 
Baroque IVIusic 
Brass Ensemble IVIusic 
Broadway 



Cello 



Children's 



Choral Music 



Clarinet 



Classical Comedy 



Classical Favorites 



Early Music 



Electronic Music 



Flute 

Folk Music 



Gregorian & Liturgical Chants 



Guitar 



Harp 

Harpsichord 



Horn 

Instrumental (Misc.) 



Lute 

Marches 



Musical Events & Festivals 



Oboe 



Occasional Music 
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World Wide Music 




550 



Magazines 



VirtualCity 




552 




551 



VirtualCity WIRED Intune 
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World Wide Music 



Rock /Alternative 

Choose From These New Releases 




355 



ALBUI\/I TITLE 
/ Artist 



ALBUM TITLE 
356^ Artist 



ALBUM TITLE 
357/ Artist 



359 



ALBUM TITLE 
/ Artist 



ALBUM TITLE 
330^ Artist 



ALBUM TITLE 
35^/ Artist 




363 



ALBUM TITLE ALBUM TITLE ALBUM TITLE 
/ Artist gg^x Artist gggX Artist 



ALBUM TITLE 
Artist \35g 




ALBUM TITLE 
Artist 
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ALBUM TITLE 
Artist 



366 
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liJeb BroLUser: THE BEHTLES - RNTHOLOGV 1 
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URL I http://www.worldwidemusic.conn 



newsI InewtopicsI Isearch thewebI Iweb directory] InewsgroupsI 




World Wide Music 



Rock /Alternative 



Instantaneous music sampling is now available using the RealAudio 2.0 player 
from Progressive Netwirks and a 28.8 Kbps or faster connection. Just click on 
the RA28.8 icon. Otherwise, select the .au icon to download and play your 
music samples. For additional information, request Help . 



C Track List | | Related Albums New Releases | | Search 



THE 
BEATLES 



'367 



-368 



1. Free As A Bird - 



-369 



-370 



19. Hello Little Girl' 



The Beatles /" 
THE BEATLES-ANTHOLOGY 1 



23. How Do You Do It 



371 



Price 


Regular 


Regular 


CD 


$26.95 


$28.95 


Cass. 


$14.95 


$16.95 



-375 



25. One After 909 (False StartsV 




376 



31. From Me To You (Live^^ 



373 



Add to Basket 



377 



Disk No. 



\^ 12 ^374 




C^8^ 



Please rate this album, so we can make better recommendations for you, belzoid: 

i) ^ (f 

Excellent Good O.K. Fair Poor 
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lUeb Broiiiser: THE BEHTLES - HNTHOLOGV 1: Track List 
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World Wide Music 



Rock /Alternative 



Preview Page Related Albums New Releases Search j 



The Beatles 

THE BEATLES-ANTHOLOGY 1 



Price 


Regular 


Regular 


CD 


$26.95 


$28.95 


Cass. 


$14.95 


$16.95 




Add to Basket 



Disk No. 
1 2 



1. Free As A Bird 

2. Speech: John Lennon 

3. That'll Be The Day 

4. In Spite Of All The Danger 

5. Speech: Paul McCartney 

6. Hallelujah, I love Her So 

7. You'll Be Mine 

8. Cayenne 

9. Speech: Paul 

10. My Bonnie 

11. Ain't She Sweet 

12. Cry For A Shadow 

13. Speech: John 

14. Speech: Brian Epstein 

15. Searchin' 



Please rate this album, so we can make better recommendations for you, belzoid: 
Excellent Good O.K. Fair Poor 
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URL I http://www.worldwidemusic.com 
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World Wide Music 



Shopping Basket For Belzoid 



Advertiser 
Banner 



The following Items are In your shopping basket: 




Album/ARTIST 

® CD ($12.95) or (S> cassette ($6.95) ? Quantity [T 



(§) Order now Q Keep in basket Q Remove from basl<et 



$12.45 




Album/ARTIST 



® CD ($13.95) or ® cassette ($7.95) ? Quantity M 



® Order now O Keep in basket O Remove from basket 



$13.95 




Album/ARTIST 

® CD ($26.95) or ® cassette ($14.95) ? Quantity [T 



® Order now O Keep in basket O Remove from basket 



$26.95 



YOUR MERCHANDISE SUBTOTAL IS: 



$53.35 



Update 
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Order Form 

Please fill in all of the information below, and then click the "Continue Order" button. 
What is your address? 

Please enter our BILLING address, and a shipping address if necessary, below. State sales 
tax will be displayed below and charged if your order is being shipped to California, Minnesota 
or texas. Click the "Update" button to see the sales tax, if any. 



First Name: 


M.l.[ [ Last Name: 


Street Address: 






AptJ: 




Extra Address Line: 






1 




City: 


state: 1 | Zip: 






If this is a gift, or if you want your order shipped to an address other than the one 
above, please enter it below. If not, you can leave this blank. 



First Name: 


M.I.I 1 Last Name: 


Street Address: 


Apt.#:| 1 


Extra Address Line: 




n 


City: 


State: 1 | Zip: 





Do you want to send a greeting with your order? 
Greeting line one: 
Greeting line two: 



How do you want your order shipped? 

® US Mail Priority ($4.95). Your order should arrive in 2-4 business days. 
02nd Day Air ($7.45). Your order will arrive in 2 business days. 
O Overnight ($10.90). Your order will arrive the next business day. 
Your merchandise subtotal is: 

Your CA sales tax is: If we have this wrong, call 1-800-219-6752 9am-5pm Pacific Time. 
Your shipping charge is: 
Your total cost is: 



> I "ill I 



Update 





^^^^= iiiRh Kroiuser Haying Uuer Ihe UJeb ^^^^^ 
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URL 


http://www.worlclwidemusic.com 
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World Wide Music 




0 



Payment 



Credit Card Information 



Please fill in your credit card information. All the information will be transmitted securely 
using encryption. 



Card Type: [ ) <S)VISA [ ] O MasterCard [ ] O American Express 
Card Number:! 



Expiration Date: (MMA^ or MM/DD/YY) 



OK 



If you have any problems, you can call Customer Service on 1-800-219-8762 and have them 
enter your credit card information for you. They will need to know your order number which is 
1606, as well as your username (belzoid), and of course, your credit card information. 
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IN THE ITNTTED STATES PAITiNT AND TRADEMARK OmCH 



PAfHNT 



In le Application of 
Joshua D. Kaplan 
Serial No. 08/741 ^IS 
Filed: October 3 1. 1996 

For NETWORK APPARATUS AND 
BIETHOO FOR PREVIEW OF 
MUSIC PRODUCTS AND 
COMPILATION OF MARKET 
DATA 



Asst CommissioiicrlbrPiiicnts 
Washington, D.C. 20231 

Sir: 

I, Joshua Kaplan, declare that ail statemcms made herein made of my own knowledgis are 
true and lhai statements made on informaTion and belief arc believed to be mic, as fellows: 

1. I am Ihe President of die inttiuch Group, Inc., ("intouch'^ a Caiifeniia coipormiion 
and assignee of the above-identified patent application. I have continuously held the liile of 
President of intouch since 1990. I am the named invcuor of the above-encapiioiied patent 
application. 

2. I bAvn been advised that the Patent Office has located an April U, 1995 
publication, xcioxed to as the ISN publication, that indicates that the intoutsh music previewing 
Imisniei site tSiaiion OnLtne would be available on the toetnct Shopping Networic beginniiig in 
June 1995. llic iStanon OnLinc service was not publicly available on June 1, 1995, nor was it 
publicly available anytime before October 31, 1995. 

3. The internet web site capable of delivoing music samples in accordance with the 
methodology described in my patent application Serial No. 08/941,915 (** *915 application") was 
not opccadcnal until late 1995 or very early 1996. During the period of April 1995 through 
December 1995, substantial tcdmical problems concerning the web site weie identified, solved 
and implemented. It was only after aU of these problems had been solved that intouch had an 
operational system that would petfenn according to the nceessaiy spcdficaiions, and that wodd 
provide a funciional system with many of the features described in the '915 appUcation. 



Gioup Art Unit: 2761 
Examiner H. Civan 

DECLARATION OF JOSHUA KAPLAN 



r 

EA TFNT 

-2- 

4. I have bcca warned that willAil fidse .Uuimenu and die like m pwiishable by 
fine or iniprisonment, or both (tS § 1001) imd laay jeopardize i&e validity of ihe 
application or any patent issuing tbezeon. 

Executed thi5_^ day of October 1 99S ai San Ftancisco, California. 



Joshua VCapian 



DERGOSrrS&NOAIILLP 
Miduel E. Dergosits 
Rcg.No.3U43 
(415)705-6377 



DECLARATION FOR PATENT APPLICATION 



Attorney Docket No. 106.36 



As a below named inventor, I hereby declare that: 

My residence, post office address and citizenship are as stated below next to my name, 

I believe I am the original, fiist and sole inventor (if only one name is listed below) or an original, first and joint inventor (if plural names are listed below) of the subject matter 
which is claimed and for which a patent is sought on the invention entitled: 

NETWORK APPARATUS AND METHOD FOR PREVIEW OF MUSIC PRODUCTS AND COMPILATION OF MARKET DATA 

the specification of which (check one) __ is attached hereto or ^as filed on Qytfft?gr?H996 ^ Application Serial No. QMBLSll and was amended on (if 

applicable). 

I hereby state that I have reviewed and understand the contents of the above-identified specification, including the claims, as amended by any amendment referred to above. 
I acknowledge the duty to disclose all information which is material to patentability as defined in Title 37, Code of Federal RegtUations^^ Section 1 .56. 



I hereby claim foreign priority benefits under Title 35, United States Code, §1 19 of any foreign application(s) for patent or inventor's cwtificate listed below and have also 
identified below any foreign application for patent or inventor's certificate having a filing date before that of the application on which pnonty is claimed: 



Prior Foreign Application(s) 



Priority Claimed 
Yes NQ 



:-5'^iNumbcr 



Country 



Day/MonthA'ear Filed 




^ prior application and the national or PCT international filing date of this application: 



08/668.327 



Application Ser. No. 



06/26/96 



Pending 



Filing Date 



Status: Patented, Pending, Abandoned 



08/282.153 

Application Ser. No. 

08/035.661 



07/28/94 



Abandpped 



Application Ser. No. 



07/957.444 

Application Ser, No. 



Filing Date 



03/23/93 



Status: Patented, Pending, Abandoned 



Abandoned 



Filing Date 



10/06/92 



Status; Patented, Pending, Abandoned 



Patented 01.5. Patent No. 5.237 ,1^7 U^ued-. 08/17/93^ 



Filing Date 



Status: Patented, Pending, Abandoned 



07/582.253 



Application Ser. No. 



, 09/13/9Q ,.. 



Filing Date 



Abandoned 



Status: Patented, Pending, Abandoned 



1 hereby declare that all statements made herein of my own knowledge are true and that all statements made on information and belief are believed to be true; and ^^^^^^^^ 
statements were made with the knowledge that willfiil false statements and the like so made arc punishable by fine or imprisonment or both, under Section 100 1 ot Utlc 18 ot me 
United Slates Code and that such willful false statements may jeopardize the validity of the application or any patent issued thereon. 



Full name of first joint inventor, Tn^hua D Katilan 




Inventor's Signature: ( J^/ZQ^Z^'^ \ Date: / ^^/^ 



Residence 2S81 Buena Vista Wav. Berkeley. Califo rnia 94708 

Citizenship U-S. .... 



Post Office Address . 



Attorney Docket No. 106.36 



PATENT 



IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 



In re Application of 

Joshua D. Kaplan 

Serial No. 08/741,915 

Filed: October 31, 1996 

For: NETWORK APPARATUS AND 
METHOD FOR PREVIEW OF 
MUSIC PRODUCTS AND 
COMPILATION OF MARKET 
DATA 



Asst. Commissioner for Patents 
Washington, D.C. 20231 



Group Art Unit: 2761 
Examiner: E. Civan 

SUPPLEMENTAL DECLARATION OF 
JOSHUA KAPLAN 



CERTIFICATE OF FACSIMILE TRANSMISSION 
I hereby certify that this correspondence is being transmitted 

by facsimile to the Asst Commissioner of Patents, 
Washington, D.C. 2023 1 via facsimile number (703) 308- 
4426 iSn^ecemJjgrJ^l,J298. 

Caroline Pfehl" 1/7 ^ 



By: 



Sir: 

Further to my Declaration dated October 8, 1998 in reference to the above-identified 
application (the '"915 application"), I, Joshua Kaplan, declare that all statements made herein 
made of my own knowledge are true and that statements made on information and belief ai e 
believed to be true, as follows: 



1 . Prior to December 1 995, the invention claimed in the ' 9 1 5 application had not 
been embodied in an apparatus that worked for its intended purpose or performed the steps of the 
claimed methods. The invention was not implemented in any apparatus or process that contained 
each and every element of the claimed invention, or that otherwise constituted an actual 
reduction to practice of the claimed invention. 



2. - Prior to December 1995, 1 had not prepared or provided to any person at the 
Internet Shopping Network, or any other manufacturer, programmer, or third party any 
description or drawing of sufficient specificity to enable a person skilled in the art to practice the 
invention claimed in the '915 application. 



( 



3. Prior to December 1995, 1 had not prepared or provided to any person at the 
Intertiet Shopping Network, or any other manufacturer, programmer^ or third party any 
description or drawing that included all of the key features or elements of the invention claimed 
in the '915 application. 

4. Prior to December 1995, 1 did not consider the invention claimed in the *91 5 
application to be ready for patentings due, in part, to the &ct that suh3;tantial technical problems 
encountered during the period of April 1995 through December 1995 prevented any 
implementation from performing to minimum required standards, and prevented documentation 
of an enabling embodiment of the claimed invention. 

5. I have been warned that willful false statements and the like are punishable by 
fine or imprisonment, or both (1? U.S.C. § 1001) and may jeopardize the validity of the 
application or any patent issuing thereon. 

Executed this of December 1998 at San Francisco, California. 




DERGOSrrS & NOAH LLP 
Michael E. Dergosits 
Reg. No. 31,243 
(415)705-6377 



